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1. The media – three types

•Owned

•Paid

• Earned



Owned media



Paid media



Earned media



1. The most powerful media is EARNED





2. Why do you need this publicity?

• Reputation management

• Something gone wrong and you need people 
to know it’s been put right

• Setting up a paper trail

• Create self as attractive prospect to staff and 
investors

• Grow awareness of brand, product or service



3. Decide your audience?

•Who are we talking to?



4. Now you can select the right outlets 
for you

• Trade magazines/Trade shows/National 
media/Radio/TV – placements or niche 
blogger

• Know the lead times and correct contact

• Ask for a Forward features list



5. Identify your news stories

• Every business has 
newsworthy stories

•Yes including yours



6. Think about it…

• Client account win
• New hires
• Expansions
• Partnerships
• New product or service launch
• Innovation
• Award nominations and wins
• Key dates in calendar



7. Create your own news

• Charity work

• Competitions

• Give talks

• Hold events

• Newsjacking
(careful!)

• Be an expert

• Tie in to cultural 
events



Bad!!! Worse!



8. Create a calendar

• Know your outlets, your contact, 
your news and importantly the lead 
times

• Creating a campaign

• Monthly before weekly, before daily 
and online, finally owned media



9. Think Photos

•Always

•Always

•Always 



10. Send it out there

• Distribute the news

• Press release – template available

• Social Media pitch as well

• Earned before owned

• Do it differently - Stewardsons
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